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A WRITER OF ADVERTISE- 
MENTS. 
ADDISON RICHARDS 
THEM ALL. 


JOSEPH LEADS 


Chapman says that any one who can 
write can draw, but that all may not 
become artists. It is equally true that 
the possession of the same accomplish- 
ment, combined with the element of 
reason, will enable one to fashion an 
advertisement, but suceess in this art 
is as difficult as in the other. 

The portrait on the first page of this 
issue of PRINTERS’ INK is that of a 
man who has mastered the art of writing 
advertisements. It is that of Mr. 
Joseph Addison Richards, of Mont- 
clair, New Jersey, to whom the prize 
of one thousand dollars, offered by 
The Chicago Daily News for the best 
written advertisement of that paper, 
was awarded. 

Towards the of summer 


end last 


Victor F. Lawson, the proprietor of 
The Chicago Daily News, caused to be 
inserted in the leading papers of the 
country an announcement to the effect 
that he was about to advertise his paper 
extensively, and being desirous of doing 


so to the best advantage, had deter- 
mined to offer cash prizes for the best 
written advertisements. Three prizes 
were offered: a first prize of $1,000; 
a second of $300; and a third of $200. 
Any one but Victor F. Lawson, him- 
self, was eligible to compete, and was 
privileged to enter as many advertise- 
ments as he pleased. 

This announcement was itself a model 
advertisement, well written and well 
displayed. ‘‘ Fifteen Hundred Dol- 
lars’ —the sum of the three prizes— 
caught the eye, and the reader was in- 
terested in learning how he might gain 
a portion of it. First he was told why 
it was inserted—an exhibition of confi- 
dence that was not without its effect. 
Then he was informed of the rules gov- 
erning the contest. They were simple 
and few. ‘‘ But,” says he, ‘‘how am 
I to write an advertisement of 7he Chi- 
cago Daily News? 1 know nothing of 
it.” The advertisement had antici- 
pated this. It had caught the reader's 
eye, held his attention and led him on 
until he was anxious to gain informa- 
tion concerning 7he Chicago Daily 
News. Then it concluded by saying 
that of course those who enter the con- 
test must needs possess full informa- 
tion of the character of 7he Chicago 
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Daily News, and the now thoroughly 
interested reader patiently wade 
through the mass of statements that 
followed, upon which, under ordinary 
circumstances, he would not have be- 
stowed a second glance, and came 
forth inclined to believe, if not actually 
convinced, that Zhe Chicago Dail; 
News was all that a newspaper should 
be, and more than most papers are. 

Mr. Richards is surprised but not 
elated by his success. When called 
upon by a representative of PRINTERS’ 
InK he willingly produced the ad- 
vertisements that won for him the 
prize of one thousand dollars, Ther 
are seven in all, each six by eight 
inches—the maximum limit. That 
he is not the only one who en- 
tered more than one advertisement is 
evident from the fact that to the 824 
names entered were accredited more 
than 1,500 advertisements. 

‘* What plan, if any, did you pursue 
in constructing these advertisements ?”’ 
was asked him. 

** Well,” he said, ‘‘ I carefully read 
the advertisement of Zhe Chicago Dail; 
News, jotted down what seemed to me 
to be the characteristic features of the 
paper, and then condensed the whole to 
this paragraph, which you see is the 
real substance of the first advertisement 
‘The Chicago Daily News is a pithy, 
newsy, happy, independent, truth-tell- 
ing, saloon-hating, universal, family 
newspaper, and at a cent a copy is 
withal the cheapest paper for a busy 
people published in America.’ One or 
more of those adjectives I take as the 
text of each of these advertisements, 
forming a series of six. 

‘* Here for instance,” holding up an 
advertisement, headed ‘One cent a 
copy,’ my text is ‘the cheapest news- 
paper ;’ here the fact that 7he Chicag: 
Daily News is a ‘pithy and newsy’ 
paper is brought out; here I ex- 
patiate on its ‘ happy and independent ’ 
nature, and so on through the whole 
six.” 

The advertisements are in pica type, 
set well within the rules and with a 
patch of white space left in the upper 
right-hand corner. Each word of the 
head-line drops a line below the pre- 
ceding word, and are the only words 
set in full-face type. All are briel 
and to the point. These adver- 
tisements prove what PRINTERS’ INK 
has always maintained, that the best 
effects are produced by the use ol 
capital and small letters and that white 











space will give a better display than 
crowded full-face. 

Mr. Richards, in admitting that on 
his work he bestowed his best endeav- 
ors, shows that he is worthy of his re- 
ward, and does a far more wiser thing 
than Lorin F. Deland, of Boston, to 
whom the second prize was awarded, 
who attempts to excuse his failure of 
securing the first prize by stating that 
he did his work hurriedly; an insinua- 
tion that he could have done better had 
he tried. 

The third prize was won by Thomas 
M. Willey, of New York, specimens of 
whose work may be seen in the adver- 
tisements of Harriet Hubbard Ayer’s 
Recamier preparations. 

Three complimentary prizes of $100 
each were also awarded: the first to 
J. H. W. Marriott, of Baltimore; sec- 
ond to D. J. McDonald and Hugh 
Capper, of Detroit; and third to R. M. 
Reese, of Baltimore. 

That advertisement of Zhe Chicago 
Daily News cost Mr. Victor F. Law- 
son a snug sum, but there is no doubt 
in his mind that ‘‘ advertising pays.” 


CASH OR BARTER. 





“We are aware that some: newspapers are 
averse to taking trade advertisements, think- 
ing they lower the standard of their advertis- 
ing space by so doing ; but, looking at it care- 
fully, we think that, in cases where the adver- 
tiser is reliable in every way and the goods ad- 
vertised are worthy of merit, it is perbaps 
more satisfactory to all parties concerned than 
a cash advertisement paid monthly, for various 
reasons, viz.—1st. The publisher receives a 
good price for his space and receives his pay 
after the first insertion of the advertisement, 
which is preferable to oon it in four 
quarterly instalments. The local dealer 
is sure of having his = advertised and is 
sure of - » the goods to sell that are ad- 
vertised. 3d. The advertiser is enabled to 
have his goods in the Territory in which he 
advertises.’ 


The above extract is from a circular 
letter, offering advertising, to be paid 
for in the goods advertised. If the 
goods are worth the rate at which the 
newspaper publisher is asked to receive 
them, it would be cheaper for the ad- 
vertiser to pay for his advertising in 
cash. If they are not, it cannot be 
true that ‘‘ the publisher receives a good 
price for his space,” and as soon as he 
finds it out he will probably discontinue 
the advertisement before the agreed 
time, and leave the advertiser without 
any practical remedy. Cash is civiliza- 
tion ; barter is barbarism. 


++ 


Man over-bored—an editor. —E£x. 
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A SERMON ON ADVERTISING 
BEING AN ADVERTISEMENT OF 
SERMONS. 

Are clergymen of the Church of Eng- 
land really unable to write their sermons 
themselves? That many cannot do this 
is to be presumed, otherwise it would 
pay no one to send round circulars offer- 
ing sermons. Here are some which 
have just been received by a clergyman. 
The ten per cent. commission on per- 
suasive charity sermons, with two men 
to collect the money, is, I think, a new 
feature in this business : 


SMITH & CO., 
WASTEPAPER DEALERS, 
Plymouth, Exeter, Liverpool. 
SERMONS! SERMONS!! SERMONS!!! 


PREACHING MADE EASY TO ALL, 


Messrs. Smith & Co., of Plymouth, Exeter 
and Liverpool, beg to inform the Evangelical 
Clergy of the Established Church that they 
have again purchased for cash another large 
quantity of old sermons, both in manuscript 
and lithograph. 

It is well known that S. & Co. are by far the 
largest and cheapest dealers in waste paper, 
etc., in the world. 

SPECIAL PRICES, 

Lot A. Suitable for ordinary purposes. 
Slightly damaged. 28 Ibs. for rs. 6d., or 5s. 
per cwt. 

Lot B. Assorted. Clean, readable, good 
value. 28 Ibs. for 2s. or 7s. per cwt. 

Lot C. Handpicked. Strongly recommend- 
ed as cheapest and best in the end. Splendid 
value. Durable. 28 lbs, for 3s. 6d. or ras. 
per cwt. 

Cash must accompany order. Sacks, rs. 
a te are returnable, 

N. B.—Each sack contains 56 Ibs., therefore 
1s. ~h be added to remittance for every 1-2 
ewt. ordered. Orders for the Sunday must 
reach us by Thursday. 
SPECIALTY. 

It will be remembered by our patrons that 
last year we advertised charity sermons at a 
nominal price, and guaranteed to be written 
by eminent men of the Evangelical school. 
These were guaranteed under certain con- 
ditions to produce at least, with a middle-class 
congregation of say 600, £30. This depart- 
ment has been eminently successful. It is 
under strict personal supervision. On receipt 
of letter or telegram we dispatch to any dis- 
tance two of our own men of most rsuasive 
manners. Suitably attired, they make the col- 
lection in church, and at its conclusion at once 
hand over the proceeds, less our charge as 
commission of ten per cent. and third-class 
railway fares both ways. No other charges 
whatever. S, & Co. take all risks. These 
small charges are far more than covered by 
the extra amount collected, aided by our men’s 
system, experience and pleasing, persuasive 
manners. 

Letters received almost daily from delighted 
incumbents. We guarantee to double the 
usual collections in the agricultural districts. 
Telegraphic address,‘* Persuasive,” Plymouth, 
—London Truth, 
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THE EVENING PAPER. 
WITH 

PAPER. 


CONTRASTED THE MORNING 


By W. E 
Editor of the 


consin.”’ 


GARDNER, 
Wi7s- 


Associate ** Evening 

The average man to-day buys a 
newspaper as he buys sugar or calico 
—because he wants it. This applies 
no less toa community than to an in- 
dividual, The practical public, with 
hard business judgment, discriminates 
between good papers and poor—buy- 
ing the former, rejecting the latter—so 
it discriminates, according to its con- 
venience or need, and now more than 
ever before, between the evening and 
the morning paper. Which is the bet- 
ter newspaper? Which better accom- 
modates the leisure belonging to my- 
self and family wherein to read the 
newspaper? According as he answers 
these two questions the average man 
decides which of the rival issues he will 
have. 

If we are agreed that American news- 
paper readers buy the paper they want 
because they want it, and because no 


other and rival paper meets their want 
as well, we are prepared to study briefly 
some comparative facts relating to even- 


ing and morning papers. The objects 
of the study shall be to discover which 
issue has been the more popular in the 
past ; whether the one issue more than 
the other is in present request ; and in 
which direction—whether toward the 
morning or the evening paper—sets the 
tendency of the average demand. It is 
a matter of comparative ease for any 
one groping back to the primitive time 
when the newspaper was born to come 
upon historians of eminent respecta- 
bility who testify that, the first dailies 
were all published in the afternoon. 
Also to discover others of respectability 
quite as eminent who unblushingly 
affirm that the first dailies were all pub- 
lished in the morning. I am willing to 
admit that the first witnesses are right, 
but am unable to prove that the last 
witnesses are wrong. As the happy 
mean of truth, I think we may with 
good warrant conclude that since daily 
papers were printed there have been 
both evening and morning issues. Lon. 
don had a daily morning paper in 1769 

its first evening paper in 1778. Phila- 
delphia’s first daily, born to an exceed- 
ingly precarious patronage in 1784, was 
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issued in the morning. New York's 
first daily was an evening paper, an 
under the name 7he Commercial Adve» 
tiser, still lives, perhaps the oldest 
daily of continuous publication i 
America. 

In 1810 one-third of all the dailic 
in the United States were published ir 
New York. Yet the aggregate daily 
circulation in that city was only 9,17 
copies. In 1820 this aggregate ha 
increased 10,800 ; and late 
1832 the combined circulation of the 
New York dailies was 18,200. Two 
years prior to this time, or in 1830, the 
power press was invented, and not 
long thereafter the penny paper cam« 
in vogue. But added facilities an 
cheapened prices could not avail 
breed suddenly a new habit among the 
people, and it was still many years er¢ 
there came to be any suggestion of fit 
ness in the phrase, ‘‘ A newspaper- 
reading public.” 

In 1850 the total population of the 
United States and Territories was 24, 
000,000 ; but the average total circula- 
tion per day of daily newspapers was 
only 758,454. In 1888, with an esti- 
mated total population of 65,000,000, 
the average total of daily newspapers 
circulated each day was 4,749,500 
Note the contrast : Within thirty-eight 
years the population of the country was 
less than three times multiplied, while 
the regular circulation of daily papers 
was more than six times multiplied 
But by farthe greater part of this tre 
mendous gain has been achieved within 
the last twenty years. There were 
only 254 dailies in this country in 1850; 
only 387 in 1860. But there wer 
574 in 1870; g81 in 1880; and 1,423 
in 1888. It was the period of the war 
that first taught Americans their capa- 
bilities as makers of newspapers. And 
it was the event of the war, with its 
restless, ceaseless, dread anxiety for 
‘news from the front,”’ which began 
the discipline under whose rule we are 
become a nation of newspaper-readers 

In 1870 there were in the United 
States and Territories 574 dailies. Ac- 
cording to the estimate of a veteran 
advertising expert, a trifle more than 
one-half, or 298, of these were morn- 
ing, and a trifle less than one-half, or 
276, were evening issues. In 1880 the 
total number of dailies had increased 
to 97I—438 morning, 533 evening. In 
1888 the number of dailies had further 
increased to 1,423. Of this total, 569 
were morning and 854 were evening 


as as 


to 








Stated by pereentages, the record ap- 
pears thus: In 1870, 52 per cent. 
morning, 48 per cent. evening; in 
1880, only 45 per cent. morning and 
55 per cent. evening ; in 1888, a trifle 
more than 39 per cent. morning, and 
almost 61 per cent. evening. 

Going back to 1880 a candid search 
leaves no ground for doubting that the 
aggregate morning circulation was then 
much in excess of the aggregate even- 
ing circulation. I am even persuaded 
that the morning paper circulation of 
the country at the present time, meas- 
ured as a whole, is somewhat larger 
than the evening circulation. But the 
excess is relatively much smaller than 
it was eight years ago. It is diminish- 
ing and will disappear. The morning 
papers are no longer exclusively the 
papers of largest circulation. There 
are only six papers in the country to- 
day having each a circulation exceed- 
ing 100,000 copies daily. They are 
the Chicago News, the Boston Giloéde, 
and /lera/d, the New York News, and 
World, and the Philadelphia Aecord. 
Only one of these-—the Xecord—is a 


morning paper; one—the New York 
Vews—is an evening paper; while 
four—the Boston Globe and Herald 


the New York Wor/d and the Chicago 
News—print both morning and evening. 

My authority for circulation ratings 
of all morning and evening papers em- 
ployed in the tests, for 1880 and 1888 
(in which years respectively compari- 
sons have been instituted), is the 4 mer- 
ican Newspaper Directory. 

New papers are largely in the even- 
ing field. The increase since 1880 
in the number of evening papers ex- 
ceeds the increase in the number of 
morning papers, by so much, at least, 
the steady net increase of evening cir- 
culation has been greater than that of 
the morning. This is a cumulative 
increase, too; more marked last year 
than the year before; more marked 
this year than last year. It is counting 
steadily and greatly to the advantage 
of the evening circulation. My inves- 
tigation has revealed that those morning 
papers are comparatively very few 
which (like the New York /Vor/d) have 
attained conspicuous success since 1880 
by becoming conspicuously well-man- 
aged and well-pushed and well-edited 
newspapers ; while the evening papers 
of this commendable type (like the 
Chicago Maiz/) are, on the other hand, 
comparatively very numerous. Push 


and vim, among other forces in the 
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newspaper field, are winning the prize 
of popular approval and support ; and 
the evening press of the present, as a 
whole, far better than the morning 
press, as a whole, is exemplifying these 
qualities. 

If by this time you have obtained 
an impression that the evening news- 
paper may be realizing the greater rela- 
tive growth as the years go by, I shall 
hope to deepen that impression by tes- 
timony I now offer : 

In 1880, the Associated Press, occupying 
tne field alone, sent news dispatches regularly 
to 228 morning and 127 evening papers, 

In 1888, the Associated Press sent news 
dispatches to 266 morning and 183 evening 
papers 

Ihe United Press, in the same year, to 219 
morning and 375 evening papers. 

The Press News Company to 17 morning 
and 21 evening papers. 

Giving a total of 502 morning and 579 even- 
ing papers. 

Receiving dispatches in 1888, 
above-given total in 1880, of 2 
127 evening papers. 


as against the 
morning and 


In other words, the press news serv- 
ice by wire purchased by all the morn- 
ing papers of the United States and 
lerritories increased within the eight 
years a little more than twofold ; that 
purchased by the evening papers in- 
creased within the same period more 
than four and one-half fold. Nothing 
additional seems needed to emphasize 
the significance of that plain statement. 

Within the memory of most of us, 
the morning paper was the news-paper. 
Only within comparatively recent years 
has the evening paper been recognized 
as its worthy news rival. It follows 
that the leading morning papers have a 
history and long-standing reputation, 
in themselves a strong recommenda- 
tion, which comparatively few evening 
papers now possess. Age is not more 
essential to the ripening of wine than 
to the upbuilding of a permanently 
successful newspaper. Having been 
longer in the field, the morning papers 
have larger and better plants, and 
greater capital. It is beyond ques- 
tion true, likewise, that they are more 
systematic and comprehensive, there- 
fore more journalistic, in their methods 
of work. Their editorial and report- 
orial and correspondence corps are 
larger, and the special news fields they 
cover more extensive. They pay higher 
average salaries and so command better 
average newspaper ability. Yet after 
all a perfectly fair analysis can suggest 
on behalf of the morning papers, this 
remains true—that the afternoon paper 
is fast becoming the mews-paper. It 
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first announces most of the world’s 
great happenings, giving essential facts. 
The afternoon issue is to-day’s paper, 
bearing to-day’s news; the morning 
issue a chronicle of yesterday. 

By all the improved appliances the 
evening paper has been chiefly the 
gainer. Its need of time in which to 
do its work is lessened constantly by 
new facilities supplied; while its grant 
of time is increased by the magnificent 
speed of the perfecting press, which 
virtually stretches out the hours of the 
closing day until the news field of the 
world has been swept clean and spent 
of news pending the coming of another 
day with fresh activities. By time 
the first-class, well-equipped evening 
newspaper has ceased its news-giving, 
the world of men has, for the most 
part, become quiescent and ceased its 
news-making. but quite the most im- 
portant advantage by the 
evening over the morning paper re- 
mains to be stated. It is the advan- 
tage of coming damp from the presses 
and into the homes at the one hour in 
all the twenty-four when the millions 
for whom newspapers are made 
ready for itsperusal. We are a nation 
of workers. Our vocations absorb the 
allotted work time of each day. Re- 
creation comes after, not before, the 
daily-recurring duty of bread-winning. 
And to read the paper—that is one of 
the recreations of the man who toils. 
Naturally he desires that its 
shall be timed to the coming of 
creation period. And no American 
heartily to enjoy his first 
reading of a morning paper at night 

['wo conclusions follow: First, that 
to the morning belongs most of 
the acquired advantage of the existing 
situation; and second, that to the even- 
ing issue belongs most of the natural 
advantage. Given time enough, the 
evening paper may acquire, is destined 
to acquire, all the morning paper now 
has—the dignity of age, prestige of 
past reputation, the benefit of abun- 
dant capital, and the essentials of the 
best newspaper talent and best methods 
of work. But the morning paper may 
not, in the nature of things, win to 
itself the peculiar and crowning advan- 
tages of the evening paper. 
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THE PRESS, 
** A small drop of ink, 
Falling like dew upon a thought, produces 
That which makes thousands, perhaps mil- 
lions, think.’ —Byron. 
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THE LARGEST ADVERTISERS 
W mise “‘Disees NSARY, ; 

3UFFALO, N. Y., March 11, 

Chas, N. Kent, of Geo. P. ~ well & ¢ 
No. 10 Spruce street, New Vork City 

My Dear Frignp—I notice that Printer 
Ink says that ** The World’s Dispensary Med 
cal Association of Buffalo, N , Spent $72 
.o in advertising its preparations last year 
As I like all accurate 
when y make statements, you like t« 
them correct and authentic, I ild say for 
your information that advertising ex 
penses this country anada for 
year were > 7,1 “445 tr spent in fk 
eign advertising $ 4 , Making a total « 
S$or12, 94. A comparati vely small part 
this ern adve was not paid 
for in cash, but aliadvertising paid for other 
»wn in the above 
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WHEN it is considered that an adver- 
tisement, if successful at all, usually 
brings the customer to a quick decision, 
the importance of and ar- 
ranging it as to impress without mis- 
leading him, at sight become apparent. 
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food for reflection. 
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DANGER OF THE READING 
NOTICE. 

The Burlington (Vt.) A7ee Press con- 
tributes two interesting bits of evidence 
bearing upon the modern theory of the 
journalist as a man who runs a paper 
primarily for the sake of ** getting 
every dollar he could.”’ The first is 
given on the authority of ‘‘a gentleman 
himself long and creditably connected 
with the press in a great Western city,” 
who is represented as saying: ‘‘ The 
papers of this city are almost all pur- 
chasable. The man who will pay 
enough can get any man or measure 
attacked and any man or measure 
shielded. rheir editors boldly defend 
their course in this respect, saying that 
they have as good right to take pay for 
such service as lawyers have."” The 
other is a case which the editor of the 
Free Press has heard of in an Eastern 
city, ‘‘where a prominent man who 
was about to deliver an address on a 
matter of public concern, received 
notice from a newspaper man to the 
effect that for $500 paid down his views 
would be supported by the newspaper, 
and that if he paid nothing they would 
be attacked.” The Aree Press thinks 
that ‘‘ it would be a great piece of serv- 
ice to the public if a list of these black 
sheep of the American newspaper press, 
who sell their editorial space and 
opinions, could be published.” At the 
rate things are going it will perhaps 
not be long before they publish the fact 
themselves. Itis but a short step from 
paid advertisements in the other read- 
ing columns to the same sort of matte 
in the editorial columns, and editors 
who think that it is ‘‘ squeamish” to 
object to the former custom will not 
long blush over the latter.— 7he New 
Vork Evening Post. 


NEWS AND NOTES. 


Zable Talk for March appears with 


a bright new cover. Its contents are 
of the usual excellence. 

Captain Samuel Samuels, so well 
known for so many years in marine cir- 
cles, and author of ‘‘ From Forecastle 
to Cabin,” has purchased an interest 
in The Marine Journal of New York, 
and his name now appears in the edi- 
torial column with that of George L 
Norton. If the Captain can handle the 
paper as well as he can sail a ship, 
there is no end to the success that is 
still in store for him. 


A stock company has been formed in 
Enosburgh Falls, Vt., tobe known by the 
name of the Dr. F. S. Hutchinson Co. 
The officers are C, L. Marsh, presi- 
dent; O. Merrill, treasurer and busi- 
ness manager; and M., P. Perley, sec- 
retary. This company are the proprie- 
tors of ‘‘ Anti-Apoplectine” and other 
proprietary medicines. 


lhe Saturday issue of Zhe St. Louis 
Republic has been permanently en- 
larged to eighteen pages, affording 
space for as much reading matter as in 
the Sunday issue. Many new and in- 
teresting features will be added. It 
will be the Sunday paper for all that 
territory which cannot be reached on 
the day of rest by the paper published 
on Sunday morning. 

Lord & Thomas make almost as 
many changes in their Eastern office 
as the New York Herald does in its 
editorial staff. It is only a short time 
since A. |]. Wilson succeeded C. H. 
Eddy Mr. Wilson is now back at the 
home office and Frank H. Thomas is 
in charge of the office in the Tribune 
Building 

Allan Forman, editor and proprietor 
of Zhe Journalist, is on his way to 
Europe, where he will spend the next 
Starkweather will 
during Mr. For- 


two months. C. C 
edit Zhe /ournalist 
man’s absence. 

Che American Newspaper Direc- 
tory” for 1889, published by George P. 
Rowell & Co., of 10 Spruce street, 
New York, will be ready for delivery 
on the first day of April. No news- 
paper or advertiser should be without it. 


Captain F. W. Dawson, editor of 
the Charleston, 8S, C., News and Cour- 
ier, was shot and killed on the 12th 
inst. by a Dr. T. B. McDow. 

Foster, Milburn & Co., Buffalo, N.Y., 
have just made a large yearly con- 
tract for advertising in New York daily 
papers their Burdock Blood Bitters. 

The Metropolitan, of 32 Vesey street, 
New York, announces that it will print 
and mail of the April number ore mi//- 
ion coptes. This is 500,000 copies 
more than its regular edition. 

The Commercial Gazette, of Pitts- 
burgh, Pa., has made some slight alter- 
ations in its rate card. 

Che Mf mphi ppeal, on account of 
increased circulation, will increase its 
rates for advertising after the first of 
April. 


—_— 


- 
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PRINTERS INK. 
A jot RNAL FOR ADVERTISERS, 

BENJAMIN, 

EDITOR, 

ROWELL. &@ CQ:; 

PUBLISHERS. 


CHAS. L. 
GEO. P. 


~- 
Printers’ Ink is issued on the first and 
fifteenth of each month. Terms, post-paid, 
One Dollar a year, in advance ; single copies, 
Ten Cents. 
ADVERTISING RATES: 
25 Cents a Line. 
25 Dollars a Page. 
lO 
‘ 
10 . 14 
Office: No. ro Spruce St., New York. 


“ 


NEW YORK, MARCH 15s, 188. 


ADVERTISEMENTS. 
THe Paiapecenia Eveninc Irem. 
Tue Ricurigip News. 
THe SARATOGA News, 
THe New York SunNDAY JoURNAI 
Tue New York Dairy News. 
You 
Make it terse—space costs money and 
Make it attract- 
your 
Make 


it original in expression—you cannot 


are writing an advertisement ! 


readers are impatient. 
ive in style—you must “‘ catch 


hare”’ before you can skin him. 


command attention without separating 
the Make it 
wished-for 


yourself from crowd. 
pointed in object—your 
patrons will never search for what you 
Make it unique in 
appearance—your purpose is half de- 
feated if your advertisement does not 


fail to show them. 


impress people in its entirety. 

Lorp & THOMAS, the Chicago ad- 
vertising, their 
** Pocket Directory ’’ of newspapers for 
the year 1889. By a singular oversight 
no explanation is given of the signifi- 
cance of the columns of figures on the 
right hand margin of each page, pre- 
sumably the circulation rating of the 
various papers. Curious, isn’t it? 


agents, have issued 


THE ordinary reader shrinks from an 
immediate second perusal of the most 
entertaining of books or articles, and in 
this instinctive aversion to sameness lies 
a fertile hint to the advertiser. 


PRINTERS’ 


INK. 

ALL other things being equal, it is cir- 
culation that tells upon the value of a 
newspaper or periodical for advertising 
purposes. Publishers have not been 
striving after circulation for half a cent- 
ury without knowing why they were 
doing it, nor have advertisers been seek- 
ing the truth about circulation so long 
without knowing what they were going 
to do with the information when they 
got it. But other things are not equal 
when two compared or contrasted pub- 
lications differ in quality of circulation, 
or character of circulation, or locality 
of circulation, or in any of a score of 
possible attributes or accessories. A 
book publisher will cheerfully pay fifty 
dollars for an advertisement in a par- 
ticular periodical circulating ten thou- 
sand copies when he would not pay one- 
tenth of that amount for the same ad- 
vertisement in another periodical having 
ten times the circulation. Knowledge 
of the art is indispensible to success in 
advertising. Those who are content to 
advertise on the “hit or miss”’ princi- 
ple had better go to the race pools, 
which will cost less and pay quite as 


well, 


ADVERTISEMENTS the 
products of literature, and like other 


are among 
literary products they must, to be suc- 
cessful, hit the popular taste and fill the 
public need. An advertiser should do 
his literary best in these directions. 


AN 
was a person who included a variety 


advertising agent, originally, 
of things or services in a single adver- 
tisement, published over his own name. 
The object of this was to evade the 
oppression of the uniform specific tax 
laid upon each advertisement appearing 
in a newspaper. The agent, of course, 
was obliged, by the circumstances of 
the case, to attend to the various mat- 
ters of business presented by him for 
public patronage. As the rate of tax 
diminished, and finally disappeared, 
the agent gradually shifted his ground, 
until at last he became simply a me- 
dium for bringing an advertiser and a 
publisher together. 
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A. B. Cleveland, the president of 
the Cleveland Seed Company, whole- 
sale dealers in seeds, at No. 47 Cort- 
landt street, New York, with branch 
offices at Cape Vincent, N. Y., Picton, 
Ont., and London, England, has disap- 
peared, after having made away with 
nearly $50,000 of the company’s money. 
The capital stock of the company 
amounts to $300,000, and their yearly 
business transactions to $500,000. 
They do a moderate amount of adver- 
tising. 


The Alta Chemical Company, of No. 
193 Sixth avenue, New York, beg to 
inform the newspaper publishing fra- 
ternity that they have secured the serv- 
ices of Mr. Jos. H. Wilkins as their 
advertising agent, and request that low- 
est rates be fowarded him, as they are 
now placing a large amount of business, 
etc., etc. The capital stock of this 
concern, as stated by themselves, is 
$100,000. The mercantile reports fail 
to rate them at all, and the 4merican 
Advertiser Reporter says of them: 
‘ They say they are doing an .extensive 
line of advertising, and that they pay 
cash in advance for all of it. From 
appearances this is wise on their part, 
as the indications are not such as to in- 
spire confidence.” 





Vy Se Reremraeee Inde- 
pendent weekly, near New York, 
doing good business, for sale at bargain, 
reasonable terms, “*Q,”’ care of Printers’ INK. 


A LIST of 1,00 NEWSPAPERS DI- 
vided into States and Sections will be 
sent on application—FrrREE. To those who 
want their advertising to pay, we can offer no 
better medium for thorough and effective 
work than the various sections of our Select 
Local List. Address GEO. P. ROWELL 
& CO., hee Advertising Bureau, 1 
Spruce St., New York. 


BIND YOUR COPIES 


OF 


PRINTERS INK. 





s’ Ink may be 
It holds 


" . 
the numbers for an entire year in a compact 


A Handy Binder for Printer 
obtained for five two-cent stamps. 


and convenient form. 
Copies are easily inserted or removed 
Address the Publishers, 
Gro. P. Rowett & Co., 


10 Spruce Street, N. Y. 


Secure your space i in THe RicHFIELD News. 


PUBLISHERS wishing BICY- 
CLES, by writing to A. W. Gump 
& Co., Dayton, Ohio, can make 
arrangements to pay part of the 
amount in advertising. Largest 
stock of new and second-hand bicycles in 
America. Mention this paper. 
ITH A DICK MAILER, cach 
of six Chicagoians, in from 8 to 1 > hours, 
stamps on 20,000 ** Weekly Inter-Oceans,’’ one 
by one, in P. ‘0. lots, its owner’s name and ac- 
count ; holding each lot, till he wraps, cards 
if big, and P. O. labels it ; fully addressing 
each pre-wrapped single, as its label comes un- 
der the stamp. This is a one man /eat, 
otherwise - om prengem. ROBERT 
DICK K, Buffalo, : 


ATENTS PROCU RED | ™ Charles 

F. Benjamin, Corcoran Building, Wash- 
ington, D. C., for $65, including govern- 
ment fees and drawings. Every specification 
and amendment revised by himself before fil- 
ing. Send description, with rough drawing or 
model, by mail. Preliminary Advice 
Free. Specific advice as to patentability or 
profitableness, $5 to $10, often saving cost of 
application or useless patent. More money 
than ever in patents, but invention must be 
something wanted, and specification, claims 
and drawings thoroughly prepared. 








GENTS WANTED to Canvass for 
Advertising Patronage. A small amount 
of work done with tact and intelligence may 
produce a considerable income. Agents earn 
several hundred dollars in commissions in a sin- 
gle season and incur no personal responsibility. 
Enquire at the nearest newspaper office and 
learn that ours is the best known and best 
equipped establishment for placing advertise- 
ments in newspapers and conveying to adver- 
tisers the information which they require in 
order to make their investments wisely and 
profitably. Men of good address, or women, 
if well informed and practical, may obtain 
authority to solicit advertising patronage for 
us. Apply by letter to Geo. P. Rowe.i & Co., 
Newspaper Advertising Bureau, 10 Spruce St., 
New ¥ ork, and full particulars will be sent by 
return mail. 


FOR NEWSPAPERS AND | 
PERIODICALS. 


ADVERTISING RECORD to 











enter items and other 


ad.”’ re- 


data of every “ 
ceived for quick reference 


and to avoid errors. 







SusscrirTIon RECORD 
to enter subscriptions by 
FIRST LETTER and FIRST 
vowEeL. One entry will 
do for four years. 

Challen’s Advertiser’s Record to 
enter quickly terms and other data of every 

“ad” given. Howarp CHALLEN, Publisher, 
10 Spruce Street, N. 


Secure your space in THe Saratoca News. 
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VOLORED INKHS for Type- 
writer Circulars,—We manufac- 
ture Imks for this special purpose—purple, 
blue, or any specified shade—in cans from 
one pound upwards. Price, $1.50 a pound. 
Address W. D. Witson Pxintinc Ink Co. 
(Limited), 140 William St., New York. 


TINHE NEW YORK PRESS; Daily, 

Weekly and Sunday: The PRESS was 
first published December 1, 1887. Circulation 
February 1, 1888, 26,550. C irculation June 1, 
451944- Circulation August 1, 66,482. Circula- 
tion September 1, 76,480, Circulation October 
1, 90,970. Circulation October 27, 100,064. 
Circulation November 7, 254,846. Advertisers 
should observe and use the Ne w Y ork P RESS. 


New England Newspapers. 


Fora check for $1:35 we will insert a one- 
inch advertisement one month in our New 
England Select Local List, consisting of 2 
Dailies and 123 Weeklies. Orders are sent to 
one-half the papers on the 1st of every month 
and the remainder on the rsth. Catalogue of 
papers sent on application. Proof of advertise- 
ment submitted before sending out, if desired. 
GEO. P. ROWELL & CO., Newspaper Adver- 
tising Bureau, 10 Spruce Street, Ne w York, 


Middle States Newspapers. 


For a check for $180 we will insert a one- 
inch advertisement one month in our Middle 
States Select Local List, consisting of 65 Dailies 
and 173 Weeklies. Ordersare sent to one-half the 
arg the rst Week and the remainder the 3d 

Week in each month. Catalogue of papers sent 
on application. Proof of advertisement sub- 
mitted before sending out, if desired. GEO. P 
ROWELL & CO., Newspaper Advertising 
Bureau, to Spruce ‘St. , New York 


Southern Newspapers. 


For a check for $135 we will insert a one- 
inch advertisement one month in our South- 
ern Select Local ist, consisting of 40 
Dailies and 87 Weeklies. Orders are sent to 
one-half the papers on the 13th of eyery month 
and the remainder on the 27th. Catalogue of 
papers sent on application. Proof of adver- 
tisement submitted any sending out, if de- 
sired. GEO. P. ROWELL & CO., New spa- 
per Advertising Bureau, 10 Spruce St., N. Y 


Western icine 


For a check for $27% we will insert a one- 
inch advertisement one month in our Western 
Select Local List, consisting of 112 Dailies and 
241 Weeklies. Orders are sent to one-half the 
oo ust Week and the remainder the 3d 

‘eek in each month. Catalogue of papers sent 
on application. Proof of advertisement sub- 
mitted before sending out, if desired. GEO. P 
ROWELL & CO., Newspaper Advertising 
Bureau, ro Spruce St., New York. 


Canada Newspapers. 


For a check for $%@ we will insert a one- 
inch advertisement one month in our Canadian 
Select Local List, consisting of 15 Dailies and 
47 Weeklies. Orders are sent to one-half the 
papers the 11th of every month and the re- 
mainder on the 25th. Catalogue of papers sent 
on application. roof of advertisement sub- 
mitted before eoontee out, if desired. GEO. P. 
ROWELL CO., Newspape r Advertising 
Bureau, 10 dene St., New York, 


PRINTERS’ 


INK. 
AS AN ADVERTISING MEDIUM, 


Springfield o— 
Republican, 


by 
It is the leading news- 


rHE 


Established in 1824, Samuel Bowles, is 
unrivalled in its field. 
paper of New England, and the most widely 
known provincial journal in America, Its 
circulation is by far the largest of any daily in 
New with one 
sible all 


throughout Western Massachusetts, and pos- 


3oston, 


England out of 


pos- 
exception. It is read by classes 
sesses an influential clientage in Connecticut, 
Vermont and New Hampshire. 

Tue Repvusiican is a 
sheet, printed on one of Hoe’s Improved Per- 


handsome quart 


fecting Presses. No cuts or electrotypes are 


allowed to disfigure its pages, and all adver 
tisements are tastefully set up and intelligent- 
ly classified. 

advertising 5 cents a line of seven 


DaILy or SUNDAY 


Ordinary : 
each insertion in 
WEEKLY ; 


r S 


words, 


ro cents in Displayed, ro cents a 
line, in Daty « DAY: 20 cents it 


WEEKLY. 
Reduction 
for full rate card and specimen copy 


longer. Send 


for one month or 


NEW YORK OFFICE: 
BROADWAY & WALL STREET. 
BIRMINGHAM & Co., 
AGENTS 


3RIDGMAN, 


GENERAL 





THE 
American 
Newspaper 


Directory 


! 
READY FOR DELIVERY 


rO SUBSCRIBERS 


April First. 


WILL BE 


Monday, 


SUBSCRIPTION PRICE 


_ 


$5. 


Sent to any address on receipt of price 


P. ROWELL & CO., Publishers, 


ro Spruce Street, 


New York. 


GEO. 
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HAVE JUST ISSUED A NEW 


E 
W edition of our Book called ** News- } 


paper Advertising.” It has 256 pages, and 
among its contents may be named the follow- 
ing Lists and Catalogues of Newpapers :— 

DAILY NEWSPAPERSIN NEW YORK 
CITY, with their Advertising Rates. 

DAILY NEWSPAPERS IN CITIES 
having more than 150,000 population, omitting 
all but the best. 

DAILY NEWSPAPERS IN CITIES 
having more than 20,000 population, omitting 
all but the best. 

SMALL LIST OF NEWSPAPERS 
in which to advertise every section of the 
country: being a choice selection made up 
with great care, guided by long experience. 

ONE NEWSPAPER IN ASTATE. The 
best one for an advertiser to use if he will use 
but one, 

BARGAINS IN ADVERTISING in Daily 
Newspapers in many principal cities and towns, 
a List which offers peculiar inducements to 
some advertisers. 

LARGEST CIRCULATIONS. A com- 
plete list of all American papers issuing regu- 
larly more than 25,000 copies, 

(HE BEST LIST OF LOCAL NEWS. 
PAPERS, covering every town of over 5,000 
population and every important county seat. 

SELECT LIST OF LOCAL NEWSPA- 
PERS, in which ad- “ 
vertisements are in- 
serted at half price, 

472 VILLAGE 
NI AG SPAPERS, in 
which advertisements 
are inserted for $42.15 
a line and appear in 
the whole lot — one- 
half of all the Ameri- 
can Weeklies. 


Book sent to any address for Thirty Cents. 
Rowe tt & Co., New York. 












Address Gro. P. 





OR ADVERTISERS WHO 


rHOSE 
have a credit so well established as to make 
them safe customers, we secure the most im- 


portant advantages. We can devote our en- 
ergies to securing for them what is wanted 
and what ought to be had ; ; without constantly 
contemplating a possible loss liable to swe ep 
away, not only all commissions earned, but in 
addition, leave us responsible for heavy obli- 
gations to publishers. We seek the patronage 
of responsible advertisers who will pay when 
the work is done! and of experienced adver- 
tisers who will know when they are faithfully 
and intelligently served! Address, Geo. P. 
Rowe i & Co., Newspaper Advertising Bur- 


eau, to Spruce St., New York. 


| paper, and consequently will be 


YEO. P. ROWELL & CO'S BEST LIST 
3 of Local Newspapers. — Every paper 
named on this list is selected because either its 
daily or weekly edition is the best or most 
widely circulated or most influential, pub- 
lished at an important county seat, or in a 
place having more than population, 
The newspaper in each place that 
gives the advertiser the most for his 
money. The List covers every State, Ter- 
ritory, District and Province of the United 
States and Canada, and represents EVERY 
county seat having a population 
greater than 3.000, and EVERY 
having a ee 
greater than 5,000. one paper 
place, Daily or Weekly, or Daily 
and Weekly, where there is a paper having 
a circulation exceeding one thousand copies 
weekly, as rated in the American Newspaper 
Directory for 1888 ; and with the exception of 
such suburban towns as are better covered by 
the papers named in the neighboring city. 
Send 30 cents for pamphlet. 
GEO. P. ROWELL & CO., 
Newspaper Advertising Bureau, 
1o Spruce St., New York. 


5,000 








NOR A CHECK FOR $20 WE WILL 
print a ten-line advertisement in One 
Million leading American News- 
papers and complete the work within ten days. 
his is at the rate of only one-fifth of a cent a 
line, for 1,000 Circulation! Ihe advertise- 
ment will appear in but a single issue of any 
placed before 
One Million different newspaper purchasers ; 
or Five Mixzion Reapers, if it is true, as is 
sometimes stated, that every newspaper is 
looked at by five persons on an average en 
lines will accommodate about 75 words. Ad- 
dress with copy of Advertisement and check 


issues of 


or send 30 cents for Book of 256 pages. 
GEO P, ROWELL & CO., 

to Spruce St., New York. 

END THE CASH AND SAY 


kK) what is wanted,.--A small expenditure in 
advertising in a judicious selection of news- 
papers is often contemplated by persons who 
have not a clear idea as to what publica- 
tions should be taken or the cost ; they conse- 
quently find a difficulty in carrying out the 
plan without having the cost exceed the 
amount contemplated. Such persons do well 
to send the copy of the advertisement and a 
check for the amount of money to be used, to 
Geo. P. Rowell & Co.’s Newspaper Advertis- 
ing Bureau, 1o Spruce St., New York, and 
leave the selection of papers and the number 
of insertions in each to be determined by their 
experience and judgment. In that way the 
advertiser gets the best service possible for the 
money he expends, and the work is promptly 
done—no time being lost in correspondence 


LOW RATE AND FASY TERMS 

OF PAYMENT !—We will insert an 
advertisement occupying a full inch of space, 
14 agate lines, one week, in six thousand, Ac- 
ruALLY Stx THousanp Country Weeklies, for 
$500. From responsible parties a three 
months’ note, with the order, will be accepted 
in payment. (Only one electrotype required.) 


[ry the experiment. Address GEO. P. 
ROWELL & CO’S Ne wspaper Advertising 
Bureau, ro Spruce St., New Y ork. 


WRITER OF ADVERTENERe MATTER. 
Address Ww. BE 
nie Y ~ Post ‘Office. 
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| 1,200,000 | 


APRIL ANNOUNCEMENT. 




















ONE MILLION TWO HUNDRED THOUSAND 
CIRCULATION IN APRIL. 


rHE 


American Rural Home, 


ROCHESTER, N.Y., AND CHICAGO, ILL. 
Will circulate during the following four weeks—each edition—the following 


April 6 300,000 April 20 300,000 
April 13 300,000 April 27 300,000 


Total for the 4 weeks 1,200,000 Copies 
—— 
These immense weekly editions include the regular paid-up subscription list 


of over 150,000 copies, and the extra copies (for which we make no charge), 





will be mailed, post paid, to a select list of names, all different, no duplicates, 





in the Western, Northwestern, Southern, and Pacific Coast States and Terri- 


tories, collated solely with a view of securing them as new subscribers. 
a 


The Best Paying Advertising Medium in the United States. 


ADVERTISING RATES. 


Regular Display, Agate Line 
Reading, Solid Agate Line 


DISCOUNTS. 


On the number of Agate lines in less than Consecutive or Every Other Week in 
Four Consecutive insertions: sertions : 
too Lines, 5 per cent. 95 ¢. 4 Times, 5 per cent. 
“ “ 


250 Lines, 10 , go 8 Times, 10 


c 
Cc 

500 Lines, 15 ” 5 85 c. 13 Times, rs 
r 26 Times, 20 
c 


1,000 Lines, <o = 80 
2,000 Lines, 25 it - ; 75 52 Times, 30 


3,000 Lines, 30 e 7o ¢. Only one line of Discounts available. 


Discounts hold from 4 to 8, etc., 7. ¢., a 7-time advertisement takes the 4-time discount, ete. 
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The Question 


Advertisers often ask themselves is how the greatest publicity 
may be obtained and how low the cost. When a newspaper 
of acknowledged large circulation offers its space at a merely 


nominal price, there is 


The Answer. 


New York City has a population estimated at a million and 
a half. In the immediate vicinity is Brooklyn with an estimated 
population of almost 800,000 and smaller cities of population 
varying up to 150,000, so that a well circulated newspaper 


covers a large field. The paper which leads in circulation is 


TheN.Y.Daily News 


Its sale is double that of any other evening newspaper in 
the vicinity of New York, and yet the rate per line for adver- 
tising is only THIRTY CENTs, equivalent to about one-sixth of a 


cent for each 1,000 copies. That the DaiLy News 


Gives Results 


it is only necessary to remark that some of the shrewdest adver- 


tisers have used its columns regularly for years. 
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THE NEW YORK 


Sunday: Journal. 





iemeatest. . . 
- + +Newspaper: - - 


- + « Published. 


READ BY EVERYBODY. 








The Sunday JOURNAL, with its enormous 
Circulation, reaches the public generally. It 
is read largest in the Home Circle, and should 
be of great benefit to all 


ADVERTISERS. 





RATES VERY REASONABLE. - 


TRY THE JOURNAL! IT Pays!! 
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’Twas in the Newspaper and all the World now Knows it.” 





urnishing the Proot. 


M* Gro. P. RoWELL, the well-known advertising agent, in his address at 
the banquet tendered the American Publishers’ Association at the Hoff- 
man House in New York City, February 14, said: 

“No other article is so frequently bought and sold as the daily newspaper. * * Take 
the newspapers of Philadelphia, There is one newspaper there, and I don’t suppose that it 
would occur to you as first, second or third in importance, that yesterday showed me appar- 
ently indisputable proofs of having an average daily circulation of 154,0co. There are two 
newspapers in Boston having each an average daily circulation of over 125,000. There is one 
paper in this city which this week has given proofs that I am forced to accept of having a cir- 
culation for its Sunday edition of over >60,000 copies. Ihe great wonder is, not how so many 
papers are sold, but how many of them can be got out 

Mr. Rowell, in reply to the question as to what Philadelphia paper he re- 
ferred to, said : 


‘“T Refer to the 
Philadelphia Evening tem. 
. 


SWORN CIRCULATION: I 
THE EVENING ITEM 


48,246,292 copies for twelve months ending January 31st, 1889. 





Daily Average for 31. consecutive issues, 154,635. | 
THE SUNDAY ITEM 
4:755,044 Copies tor twe Ive months ending January 6, 83 


Sunday Average for 52 consecutive issues, @1, 443. 


| 
' 
THE WEEKLY ITEM 
1,259,390 copies for twelve months ending January 37st, 1889 
Weekly Average for 52 consecutive issues, 23,762. 
City or PHILADELPHIA, SS. : 

Personally appeared before the subscriber, Richard J. Lennon, Magistrate of Court No. 5, 
of said city, Harrington FitzGerald, who being duly sworn according to law, doth depose and 
say: that he is the business manager of Tue Item, Philadelphia, Pa.; that to the best of his 
knowledge and belief the above statement shows the true and correct circulation of the said 


paper, each issue, for the twelve months ending January 31st, 1889, and further deponent . 


saith not. HARRINGTON FitrzGerRaLp, 
Sworn and subscribed before me, / 3us. Man’ gr, 
this 8th day of February, A.D., 188. | Tue lrem, 
RicwarpD J, Lennon, Magistrate. Philadelphia, Pa 





Ss: Cc: BECKWITH 
Sole Agent Foreign Advertising, 

TRIBUNE BUILDING, New YORK, 
THE ROOKERY,’ CHICAGO. 
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ALWAYS IN THE LEAD! 


The Best Local Reports ; 
The Best Special Writers ; 
The Best Telegraph Service ; 
The Best Political News ; 
The Best Editorial Reviews ; 
The Best in Everything. 

THe CALL continues as in 
the past at the head of all 
San Francisco newspapers. 











THE 


SAN 
FRANCISCO 





SWORN CIRCULATION. 


Dailv. 45,360 
Sunday .....-48,680 
Weekly......21,500 











MORNING CALL 


A RECORD OF 


ADVERTISING. 


Sundays during 1888. 





Read 
the 


following 


CHRONICLE 
EXAMINER 


Testimonia/s / 





MORNING CALL 94 178 254 


TOTAL PAGES. 


Read 






x 
. 
-_ 


q 
= 





the 


Following 


35 16) al 
21 128 10 


Testimonials / 








[he fact that the Cac carries nearly 


3 times as much ry Gooas Advertising as any 


other San Francisco paper shows ‘hat the Local Merchants who best know the value of the 


different papers regard the CAL as the best advertising medium. 
An examination of the papers _ readily verify this statement. No 


General Advertising. 


It also leads all others in 


circulation talk in this ; but open—on the surface—trut 
Phe Catt is the leading newspaper of San Francisco. 





—— 


We append a few of the many letters 
of San Francisco. 
J.J. O'BRIEN & CO., 

Jry Goops IMPORTERS. 

San Francisco, Sept., 1888. 
Having been a continuous advertiser in the 
MorninG Catt for the past twenty odd years, 
we beg to state that we have at all times con- 
sidered it the best medium used by us for ad- 
vertising purposes. Xesx/¢ and observation 
satisfy us that it circulates in the home cir- 
cles toa greater degree than any other news- 
paper fr tinted on the Pacific Coast. This is 
so confirmed that we rely almost wholly upon 
its columns for whatever part of our success in 
business is dependent upon newspaper adver- 
tising. At the present time we are using its 

columns to the extent of $30 000 per year. 
J. J. O’Brien & Co. 





M. J. FLAVIN & CoO., 
Tue I. X. L. Srores. 
SAN FRANCISCO, Sept., 1888. 
We take pleasure in stating that the Morn- 
InG CALL is one of the best advertising me- 
diums on the Pacific Coast, // mot the best. 
The above facts we prove agua when 


in our possession from the leading firms 


They spe ak for themselves : 


we state that we hardly believe that we have 
been out of that paper three consecutive days 
in seventeen years. M. J. Fiavin & Co, 


KEANE BROS., 
Dry Goops ImporTers. 
San Francisco, Sept., 1888. 
Having used the columns of the MorninG 
CALL very extensively for a number of years 
past, we desire to testify to its effectiveness 
as an advertising medium. Its general circu- 
lation among the public,and principally in 
the homes of all classes, commends it to all 
judic ious advertisers, KEANE Bros, 
CITY OF PARIS 
Dry Goops Emporium. 
San FRANCISCO, Sept., 1888. 
We desire to state that for many years we 
have used the columns of the Morninc CALL 
as a medium to reach the Aomes of all ciasses 
in the community. We value it as one of, if 
not the very, be. st? advertising mediums in Cali- 
fornia, G. Verpvier & Co. 


If you want to reach the homes of the people of California, you cannot afford to do with- 
out THe Catt. 


NEW YORE OFFICE: 
90 POTTER BUILDING. 


F. K. MISCH, 


EASTERN MANAGER. 
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PRINTERS’ INK. 


A JOURNAL FQR ADVERTISERS 


INK. 


Subscription Price ONE DOLLAR a year: in advance. 


PRINTERS’ INK, in each number, discusses topics of interest to the advertising 
classes, in an intelligent, impartial and instructive manner, with occasional pertinent selections 
from exchanges and other sources. Business items, interesting to advertisers, notes and 
queries, and interesting personal intelligence also constitute features of the paper. 


PRINTERS’ INK isa journal intended to remind and inform the business public of 
the advantages of newspaper advertising ; to expound the principles of the art of advertising ; 
to instruct the uninitiated in the remunerative employment of printers’ ink ; and to offer prac- 
tical suggestions to newspaper advertisers as a class. 


PRINTERS’ INK issent regularly to every newspaper named on Geo. P. Rowett 
& Co.'s ** Preferred List,”’ and to a considerable number of selected exchanges. Advertisers 
desiring to reach the publishers of two thousand leading American newspapers and class jour- 
nals are afforded a medium in Printers’ Ink. 

PRINTERS’ INK numbers among its readers the leading advertisers of the country 
An advertisement in Printers’ Ink setting forth the merits of any publication as an adver- 
tising medium is likely to secure the attention of advertisers, prov ided what is offered is attrac- 
tive and at a price which seems reasonable. 

PRINTERS’ INK < is the appropriate title of a semi-monthly journal, issued on the 


first and fifteenth days of each month and designed for the use and information of advertisers. 


Its subscription price is One Dollar a Year, strictly in advance. No one who receives the : 

paper owes a cent for subscription. 4 
PRINTERS’ INK never fails to attract attention. Its size, form, arrangement, 

typography, paper, press-work and contents are all such as to favorably impress the recipient. 


That it has ingratiated itself with the special class for which it is designed its publishers have 
ample evidence. 

PRINTERS’ INK has already received a considerable number of subscriptions from } 
those who are interested in whatever appertains to the subject of newspaper adve rtising: a ’ 

proof that the paper is appreciated and fills a “* long felt want. 

PRINTERS’ INK has received many favorable notices from the press ; but of greater 
worth, as evincing the estimation in which it is held by newspaper men, are the frequent 
reprints from its pages in the columns of contemporaries. 

PRINTERS’ INK affords newspaper publishers a cheap and convenient means of 
placing the merits of their publications twice a month before nearly ten thousand firms and 
individuals accustomed to general advertising. 

PRINTERS’ INH isthe representative journal of the advertising classes: it is, in 
fact, the only journal in the wor/d that is devoted exclusively to the interests of advertisers. 

















PRINTERS’ INHé is desirous of receiving advertising patronage from leading news- 
papers ; those which repay the advertiser for his outlay for space in their columns. 


PRINTERS’ INKé is sent, regularly, subscription paid, to all of the more than fiv 
thousand patrons of Geo. P. Roweit & Co.'s Newspaper Advertising Bureau, 


PRINTERS’ INK contains in each issue interesting and serviceable matter—original 
and selected—pertinent to the character and objects of the publication. 


PRINTERS INK is sent, regularly, subscription paid, to every cash purchaser of 
the American Newspaper Directory. 


PRINTERS INK wil! insert advertisements at the following rates: 














Twenty-five Dollars a page. 
Fifteen Dollars one-half page. 
Ten Dollars one-quarter page. 
Twenty-five cents a line. 


Address GEO. P. ROWELL & CO., Publishers, 
10 SPRUCE St., New York. 
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INK. 


“Estimates Free!” 
“No Charge for Estimates !” 

“Give Us a Chance to Estimate!” 
“Do not give out an Order until you 


'” 


have had our Estimates! 





Advertisers are so constantly plied with applications to the 
above effect from Advertising Agencies who have the time to 
spare, and want the experience which practice gives, that the 
impression prevails quite generally that all Advertising Agencies 


do business in the same way, which is not the case. 


e 

We make no Estimates! except for 
THOSE who express a desire and intention to place the 
advertising through us, and of whose good faith we are 
assured in advance. 

&%=s=> For our customers we make all the estimates they 
want! and if they put us to the trouble of making a very large 
estimate and then decide not to do anything, we don’t find any 
fault! but we can’t undertake to be so good-natured for people 
whom we don’t know, and who in their application to us appear 
likely to have nothing in mind beyond availing themselves for 
purposes of their own of the special knowledge which we 
possess. 

5 GEO. P. ROWELL & CO., 

NEWSPAPER ADVERTISING BUREAU, 


1o Spruce St., N. Y. 
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s OOO One of the most successful Advertisers we ever had always ordered his 
5, * advertisements in this way, ‘‘Get the best service you can for me for 


$5,000."" He left every detail to us. We were thus enabled to say to a Publisher. if you 
put this in at a large reduction from your rate it will be no criterion for further transactions. 
It was a surprise to find ourselves so often able to contract for the insertion of that particular 
advertisement at half rates, in papers which would not permit us to OF FER their columns at 
a penny’s deviation from their printed schedule. The advertising rates of one New York 
paper are double those of another which has twice the circulation of the first. 
not uncommon. The advertisement intrusted to us to be placed in accordance 
A dollar for twenty-five 


Similar dis- 


crepancies are¢ 
with our judgment often does double service for half the money. 
cents. 

rhere is no more expensive luxury for an advertiser to indulge in than to tie his agents’ 
hands by getting him to tell in advance exactly what he will do. It can be done, but it is not 


worth the cost. 
— 
Advertisers see the Point. 

: racoma, Washington Territory, 
Messrs. Geo. P. Roweii & Co. : 

We authorize you to expend the sum of about $1,000 to $1,100 
York papers. We leave the disposition of the same entirely to you, trusting you will give the 
matter your careful consideration and that with your large experience you are more likely to 
Our future advertising East depends largely upon the benefits 


in advertising for us in New 


place it where it will pay us. 
and encouragement we derive from this expenditure 
Burravo, N. Y. 

Messrs. Geo. P. Rowe. & Co. : 
1 insert the inclosed advertisement to extent of One Thousand Dollars for us at 
once, or as soon as practicable, to appedr simultaneously in such papers or periodicals as you 
may select You must bear in mind, however, that papers circulating among a thoughtful 
reading housekeeping people is what we want; say, the Century, Harper's, Chautauqua, 
Cosmopolitan, Good Housekeeping, etc, You must judge of the value ot each publication, 
you to give us as good an advertisement as possible for the money. 

Cat.etrt, Va. 


ou car 











and all we ask is for 


Messrs. Geo. P. Roweit & Co.: 

I wish to put out advertisements in Louisiana, A 
$100 for about three months and | herewith send my « 
should be in only first-class papers and papers that ladies read, such as religious or household, 
as they answer more promptly my advertisement than the male readers. I leave this venture 
to you and will see if you can do better for me than I did on papers I pi out 

Boston, Mass., September 10, 1888 


1 


abama, and Georgia to the amount of 
ck for $10 These advertisements 








ke 


Messrs. Geo. P. Roweir & Co.: 

We are going to take your suggestion and try an experiment with you. 

We will give you $3,000 (three thousand dollars) for one insertion of enclosed seven-inch 
four column advertisement ina list of papers of your own choosing, you to be governed in 
your choice by the preferences expressed below : 

st. We want no papers west of Rocky Mountains 

ad. We want no patent insides. 

3d. We ask you to avoid all juvenile publications and all papers whose character is such 
that they are likely to be read chiefly by women 

4th. If you think it wise we should very much prefer to have no papers on the list which 
do not circulate at least ten thousand copies each issue 

5th. On general principles we would like to go as much as possible into papers we have 
not used largely. 

6th. Avoid all New England papers excepting those which have a general circulation over 
the country. 

7th. We are particularly desirous of having insertions made at once 
just right and if there is much delay it will be late 


Gro. P. ROWELL & Co., 
Newspaper Advertising Bureau, 
10 Spruce St., New York. 


as the season is now 





Publishers of the American Newspaper Directory: Issued Annually: Price $5.00 


Publfshers of PRINTERS’ INK: a Class Journal for Advertisers: One Dollar a Year. 





Advertisements Received for American Newspapers. Complete Files Kept Three 
Months for Examination by Advertisers. 





Cable Address ** Tensprace.” 


Telephone Call ‘* Nassau 220."* 
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END THE CASH and Say What is 
S Wanted.—A small expenditure in adver- 
tising in a judicious selection of newspapers is 
often contemplated by persons who have not 
a clear idea as to what publications should be 
taken or the cost; they consequently find a 
difficulty in carrying out the plan without 
having the cost exceed the amount contem- 
plated. Such persons do well to send the 
copy of the advertisement and a check for the 
amount of money to be used, to GeEo. P. 
Rowe_L & Co.'s Newspaper Advertising 
Bureau, 10 Spruce St., New York, and leave 
the selection of papers and the number of in- 
sertions in each to be determined by their 
experience and judgment. In that way the 
advertiser gets the best service possible for 
the money he expends, and the work is 
promptly done—no time being lost in cor- 


respondence. 
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It is our policy to never allow ourselves 
to be placed in a position where we are 
OBLIGED to contract with a newspaper if its 


conditions appear to be oppressive. 


To carry out this policy our Estimate 
headings have, for many years, borne this 
paragraph: ‘“ This estimate does not guaran- 
tee that any newspaper named upon it will 


do the advertising at the price named.” 


GEO. P. ROWELL & CO'’S 


NEWSPAPER ADVERTISING BUREAU, 


10 Spruce St., New York. 
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IT Is 


DONTE: 


_—~—_+— 
ADVERTISING mens by us in American Newspapers is 
generally done on the following plan: 
FIRST. 
YOU tell us what advertising you wish to do. 


A copy of the advertisement to be used and a list of the papers in which it is to be 
And these are prepared either 

















inserted is a preliminary requisite to the above. 
By You, / 
By Us, { 
whichever seems the best and most satisfactory at the time. 
SECOND. 
The advertisement and the papers being determined upon 
WE carry out against each paper the sum which 
we propose to offer the paper for the service required. 
The list of papers, with prices attached, is called an “ esti ate,” 
THIRD. 
YOU NOW LOOK THE ESTIMATE OVER, WITH 


a view of making a revision of it if any change is thought best. 
If you have at any time used one of the papers at a lower price, you say so, indicating 


or by You and Us together. 


the price. 

If the price we name is in any case more than you think the paper worth, you cut it down 
to the price you are willing to pay. You only do this when you prefer to omit the paper 
unless it is secured at your own price. 

In fact 7f you really have any knowledge which leads you to think our price is higher 
than it ought to be, say so, and let us use your knowledge for your own advantage: but if you 
have no such knowledge then don’t pretend to have, for our prices are not made with a view 
of inducing you to pay all you will ; but actually to get the advertising for you at the lowest 


price possible. 
FOURTH. 
The estimate having passed your revision, 
We forward the orders to the papers s, offering the 
prices decided upon in the revised estimate. 


FIFTH. 

We finally submit a memorandum of the advertising 
secured, accompanied with the letters from the papers 
with which we have failed to contract if there be any 
such. And unless you furnish us with further instruc- 


tions the order then stands closed. 

On each of the letters we make notes, expressing our views of the arguments of the pub- 
lisher. Also suggesting what paper could be substituted, and the price. You look these 
ever, and if you decide to do anything with them you note your instructions on the same 
sheet before returning to us, and your memoranda becomes our authority for any further 
action taken. 

For the papers in which your advertisement does not appear, you do not pay anything. 

ADDENDA. 

In placing an advertisement in a paper which has a uniform rate of charge—never deviated 
from—our price to the advertiser is the same as the publisher's price would be for the same 
service ; but the number of papers which do not at times deviated from schedule rate is small, 
and we conduct our business in such a way that every publisher is glad to receive our orders 
for advertising at the lowest price which he is willing to accept from any one ; and at the 
same time be willing to allow our patrons every concession which can under any circumstances 
be permitted in the matter of choice position or editorial mention, 


GEO. P. ROWELL & CO., 
Newspaper Advertising Bureau, 
10 Spruce St., New York. 
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LOWEST 
PRICES! 














E try to conduct the business of our 

Newspaper Advertising Bureau in 
such a manner that every publisher shall be 
glad to receive our orders for advertising, 
at the lowest price which he is willing to 
accept from any one; and at the same time 
be willing to allow our patrons every con- 
cession which can under any circumstances 


be permitted in the matter of choice position 


or editorial mention. 
GEO. P. ROWELL & CO., 
10 Spruce St., New York. 
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Miscellanies. 


Household magazines — kerosene 


lamps. 

Subscriber—Why do you call your 
paper the Saw AM/i//? 

Editor—So that it will furnish me 
board. 


An esteemed contemporary remarks, 
editorially, that, ‘‘In the absence of 
both editors, the publishers have suc- 
ceeded in securing the services of a 
gentleman to edit the paper.” 


Speaking of clothing, an editor 
writes: ‘‘ We have seven suits on hand 
at present. The cheap half-wool suit 
that we have worn since last winter, 
and six costly suits for libel.” 


A reporter, who attended a banquet, 
concluded his description with the can- 
did admission that, ‘* It is not distinctly 
remembered by anybody present who 
made the last speech.” 


Office-boy (to editor)—Some bloke 
hes stole de thermom’ter off’en de hook. 

Editor—(gleefully)—Well, it will be 
of no uSe where he is going—it doesn’t 
werk higher than 360 degrees. 


Minister (to seedy individual in front 
pew)—Are you a Christian ? 

Seedy individual—No, sir; I am the 
* editor of the only paper published in 
this town. 


Tourist (from Boston)—I would like 
to behold a cyclone before I return 
home. 

Col. Caw (of Kansas)—Wal, I reckon 
you kin be accommodated, Mr. Bunker. 
If you jest foller me up to the office of 
the Wawhooper, you kin see one. The 
editor called me a slouch and jack-leg 
in this mornin’s issue.— 77me. 


Proofreader—Isn’t there a mistake in 
this sentence: ‘‘ Connecticut manufact- 
ured a larger quantity of tobacco than 
usual this year ?”” Shouldn’t it be ‘‘ raised 
a larger quantity ?” 

Editor—No. I used the word ‘‘ man- 
ufactured”’ advisedly.—Chicago Trib- 
une. 


The last resource of an unsuccessful 
author is to write an article on ‘‘ How 
I Succeeded in Literature.” 


INK. 


A Wichita man hauled eight hundred 
cart loads of dirt in one month, and the 
boom-editor of the /ourna/ published it 
as ‘‘eight hundred transfers of real es- 
tate for the month.” —Xamnsas City Star. 


Poetical Wife—Ah! my dear, notice 
that moon; how bright, and calm, and 
beautiful! 

Matter-of-fact Editor—Couldn’t think 
of noticing it, Maria, for anything less 
than the usual rates—dollar a line. 


A St. Louis editor announces that he 
has ‘‘a keen rapier to prick all fools 
and knaves,”’ to which a Chicago con- 
temporary rejoins: ‘‘ His friends, if 
they are prudent, will take it from him. 
He may injure himself.”’ 


“* Cast-iron sinks,’’ said an inebriated 
individual, reading the advertisement 
of a plumber in the newspaper. ‘‘ Cast 
iron sinks! Well, who the devil said 
it didn’t?” And he smiled a pitying 
smile until the next hiccough changed 
the expression of his face. 


Harrison has been fully inaugurated, 
but it will be a long time before he 
makes his escape from the newspaper 
wood-cut fiend.— Merchant Traveler. 


‘* The editor down the street,”’ writes 
a Kansas editor with withering scorn, 
**should go to school during the win- 
ter months, so that the teacher can 
learn him something about grammar. 
We have seen bad writers before, but 
we never seen one who could crowd so 
many grammatical erratum into a single 
sentence,” —ansas City Star. 


Devil (appearing at sanctum door)— 
Copy ! Want half a column to fill out 
** Religious Department.” 

Editor (in desperation) :—Tell the 
foreman to set up a chapter of the 
Bible and run it in without credit. 
None of our esteemed contemporaries 
will know where it came from. 


The editor of one of our large dailies 
recently carried a copy of his paper on 
a voyage around the world. Now he 
is boasting that his journal is the most 
widely circulated paper in America. 

‘**Eternal vigilance is the price of 
liberty,”’ wrote the country editor, and 
added ‘‘ but the price of the Wayback 
Gazette is only $2 a year, invariably in 
advance.” 


York, March 15, 1889. 





